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Tourism Sponsorship application - Submission #141

Date Submitted: 3/30/2018 

Title of Project*

Arts on the Flyway 2018

Grant Cycle*

Spring 2018

Funds Requested*

2,500.00

Organization Applying*

Discover Klamath Visitor and Convention Bureau

Contact Person*

Jim Chadderdon

Phone Number*

541.882.1501

Email address*

jim@meetmeinklamath.com

Website (if applicable)

www.artsontheflyway.com

Address

205 Riverside Drive, Suite B

City

Klamath Falls

State

OR

Zip Code

97601

Are you or is anyone in your organization an employee of Klamath County Government or 

a relative or an employee of Klamath County Government?

yes/no*

no 
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If yes, please enter name Name

Are you or is anyone in your organization affiliated with or a relative of the Klamath County 

Tourism Review Committee?

yes/no*

no 

If yes, please enter name Name

Description of project including activities, date, time and location*

Arts on the Flyway is a downtown Klamath Falls arts and music festival whose purpose is to engage families and children by 
promoting and presenting visual and performing artists Saturday, September 22, 2018.  Arts on the Flyway seeks to connect 
people of the Basin to their community, arts and people in surrounding areas.  Arts on the Flyway is a collaboration of several 
organizations in Klamath Falls working together to successfully implement this festival, now in its third year.

Goals*

This project is in the third year of a very successful festival.  In 2018, the collaborators are seeking to build on the first and 
second years of success. Arts on the Flyway focuses on the visual and performing arts in a number of ways: 1. Provide 
visitors to Klamath Falls with a unique arts and cultural experience that highlights our local culture, community and values. 2.

Offer children and adults visual arts activities that allow them to engage in creating their own artistic pieces both through 
workshops and at the event itself, including a Chalk Art Contest. 3. Highlight area performing artists. 4. Feature artists 
creating works that showcase the Klamath Basin’s indigenous wildlife and natural resources. 5. Create a sense of community 
connection through the arts. 6. Facilitate community promotion through collaborative marketing strategies of the planning 
team. 7. Promote the festival in the Rogue Valley and Northern California to bring visitors to Klamath County to enjoy our 
own unique flavor of visual, culinary and performing arts. We expect to bring at least 3,000 children and adults to downtown 
Klamath Falls to celebrate and honor the diversity of the Klamath Basin’s cultural offerings.  Of this group, we expect 10% to 
be from outside Klamath County.  We will position the festival to encourage overnight stays.  We will work with local hotels to 
offer discounts on lodging and market this on our website, which is widely marketed on all materials.

How many out of county visitors do you expect to attract? How will you track the number of out of county visitors versus 

the number of locals?

Team*

Arts on the Flyway is planned and managed by an extremely qualified group of organizations:  Discover Klamath, Klamath 
Falls Downtown Association, Oregon Tech, Favell Museum, and Klamath Art Association.  Discover Klamath has a very 
successful record over the past several years in marketing Klamath County, as well as running the successful Ride the Rim 
event.  Klamath Falls Downtown Association organizes and manages Third Thursdays, which a multi-month series of 
downtown festivals.  Oregon Tech organizes and manages multiple events throughout the year.  Favell Museum and Klamath 
Art Association each has extensive experience in working with visual artists and helping with their needs, such as the Favell 
Museum Art Show and Sale. 

Describe your organization/project management team. How are these individuals qualified to lead this project?
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Experience*

As stated in the previous question, the management team planning Arts on the Flyway have successful experiences and 
knowledge of running festivals or events, as well as programming needed to make Arts on the Flyway as successful event.  
This is also the third year for Arts on the Flyway and the previous two years have been a success with these organization 
planning the event.

Describe your team's experience in operating past or similar projects

County credit*

Arts on the Flyway will give credit to Klamath County in all marketing materials and event materials where appropriate.  In 
some cases, credit to Klamath County does not quite make sense; Social Media marketing does not allow enough space 
and/or credit makes the information look like an ad and detracts from the original purpose of the marketing efforts.

How will you give credit to Klamath County for it's support in your event or project?

Timeline*

Social Media Ads:  June-September 
Jefferson Journal (JPR) Full Page Ad:  May/Jun and Jul/Aug Issues 
Jefferson Backroads Full Page Ad:  July and August 
Herald and News Ad:  September 
Poster:  July-September 
School Flyers in County and City Schools:  September 
Will submit the event listing to multiple websites:  June-July 
Will submit event listing to Southern Oregon Magazine:  August 
Event listing and Ad on Discover Klamath website:  April-September 

Provide a timeline of your marketing efforts leading up to the event or project including out of county marketing.

Target Market*

Arts on the Flyway targets 1) families engaging with visual artists and performances, 2) festival goers (often millennials or 
genXers who identify as connected to arts and culture) within a drive’s distance in the Rogue Valley, Redding, Shasta and 
surrounding areas, 3) individuals interested in chalk art and contests, and 4) visitors over 50 years of age who have 
discretionary income to purchase art at artists booths and Favell Museum.

Describe your target market/audience

Measurability*

Attendance will be measured through visitor counts at the Favell Museum and Klamath Art Gallery, website hits on the Arts on 
the Flyway website, sign-ups for workshops, a survey administered through Oregon Tech or volunteers at the event, and an 
interactive map attendees can place a pin on at the event.

How will you measure attendance in drawing out of county visitors to the project? Examples: Hotel Rate code, Ticket 

Sales, Trail Counts (be specific).
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Sponsors*

We plan to secure a minimum of $6,000 in sponsorships by first starting with those who sponsored us last year and asking 
them to sponsor the event again.  We will then seek other sponsorships to meet our goal. 
Sponsors we will reach out to are:  Coldwell Banker, Diamond Home Improvement, Oregon Tech, Bealls, Fred Meyer, Bell 
Hardware, Henri’s Roofing, ZCS Engineering and Sherm’s Thunderbird. 
Our current Partners are:  Klamath Falls Downtown Association, Klamath Art Association, Favell Museum, Oregon Tech and 
Discover Klamath. 

List your potential sponsors and partners and how they contribute to the event or project.

Flexibility*

If this project is not funded or funded fully, we will eliminate or decrease the amount of marketing to our target audience.  With 
a decreased amount of marketing we would likely not experience an increase in event participation and potentially have less 
stays/extended stays.

If your organization is not awarded full funding, how would you modify your plans?

Required supporting documents*

AOTF 2018 Grant Supporting Documents.pdf

***Proof of federal tax id (if one is issued, do not upload docs for SSN) 

***Entity's W-9 form (omit SSN) ***Grant Budget - Use the grant budget 

template provided ***Support letters - All entities are required to obtain support 

from 3 businesses/organizations ***If your grant project involves signage of any 

kind, you are required to gather and submit letters from all required local, 

regional or state sign authorities involved demonstrating approval to place 

signage on their land/property during the timeframe of the grant ***Marketing 

type projects - If producing collateral you must describe your distribution plan, 

including budgeted costs ***If your grant project involves infrastructure 

development/construction you must include plan drawings and approval from 

permitting authorities if required locally

Insurance Requirements

Insurance Acord 25-S with County required minimums, Klamath County as additional insured, additional insured 

endorsement, proof of workers comp and auto coverage (if needed). If no employees or autos will be used for grant 

fulfillment, a document on letterhead stating no employees or autos will be used for grant fulfilment must be submitted.

I agree.

Electronic Signature Agreement*

By checking the "I agree" box below, you agree and acknowledge that 1) your 

application will not be signed in the sense of a traditional paper document, 2) by signing 

in this alternate manner, you authorize your electronic signature to be valid and binding 

upon you to the same force and effect as a handwritten signature, and 3) you may still 

be required to provide a traditional signature at a later date.

Electronic Signature*

Jim Chadderdon
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