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yes/no*

I have read the Grant Guidelines posted on March 1, 2020

yes
yes/no

I plan to apply for two projects

no
priority

If yes please rank this project for level of priority

N/A
Project Title*
Klamath Independent Film Festival 2020

Grant Cycle*
Spring 2020

Total Project Cost*
$63,075

Amount Requested*
$13,000

Entity Federal Tax ID Number
45-5455983

Do not enter if putting in SSN
Entity Name*
Klamath Film

Grant Contact Name*
Kurt Liedtke

Email Address*
exec@klamathfilm.org

Address*
PO Box 1511
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City*
Klamath Falls

Phone Number*

State*
OR

Zip Code*
97601

Fax Number

310-482-7559

Is there a separate person responsible for the grant
application than the project? Please specify names of
person(s) responsible for application and project.

Name(s)

reply email

reply email

exec@klamathfilm.org

exec@klamathfilm.org

Are you or is anyone in your organization an employee of Klamath County Government or
a relative of an employee of Klamath County Government?
If yes, please enter name

no

Name

Are you or is anyone in your organization affiliated with or a relative of the Klamath
County Tourism Review Committee?
If yes, please enter name

yes/no

yes/no
no

Name

Select which of Travel Oregon's Key Initiatives your project aligns with:

choose one*
Maximize economic ret
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Project (250 words or less)*
The Klamath Independent Film Festival (KIFF) is the only Oregon-centric, all-genre film festival in the state. This multi-day
event is also a multi-day advertisement for filming in Oregon, especially Klamath, as well as a tour to encourage filmmakers to
work and shoot in the region. The festival opens Friday September 18 at The Ross Ragland Theater, moves to Pelican
Cinemas Saturday September 19, and back to the Ragland on Sunday September 20, 2020.
Last year's KIFF showed 6 features and 40+ shorts which were either created by Oregon filmmakers or predominantly made in
Oregon. Over a 2 ½ day weekend these productions were shown between the Ross Ragland Theater and Pelican Cinemas,
drawing audience and filmmakers from around the state and out of state.
KIFF's primary goals are:
1. Positioning KIFF as *THE* destination for experiencing Oregon film among statewide partners/entities while leveraging their
networks and resources to draw visitors and filmmakers to Klamath.
2. Promoting the region to filmmakers for film productions. This creates large direct spending in our local economy as well as
advertisements for the region through locally made films.
3. Goals 1 and 2 work in conjunction with other initiatives of Klamath Film to raise the cultural profile and prestige of Klamath,
which enhances Klamath's ability as a tourism draw beyond KIFF.
This year to expand KIFF's reach Klamath Film intends to coordinate special event film screenings in neighboring counties in
the weeks leading up to KIFF to encourage travel by local residents to Klamath Falls.
Describe the project for which funding is requested (details should include the primary goals and objectives of your
project). Be sure to include locations, dates and times. If your grant project is approved, this description will be used to
highlight your grant, so be as specific as possible when describing the elements of your grant project
Need (250 words or less)*
Klamath is largely untapped for film production/tourism, while the rest of Southern Oregon enjoys a very active commercial film
economy. Film raises our cultural profile, driving visitors and business into the region with year-round economic and cultural
benefits.
In addition while there are nearly 70 film festivals in the state ("Oregon Film Festival Impacts Report" by Travel Oregon, U of
O, Governor's Office of Film & Television), KIFF is the only fest which is Oregon-centric and all-genre. This uniquely positions
us among statewide events, while creating a positive glow for Klamath from both our audiences and statewide filmmakers.
We also show a very wide spectrum of films with something for everyone, film enthusiasts and general audiences alike,
providing entertainment and culture for a wider audience than many other festivals. Filmmakers statewide value the unique
opportunity for exposure provided by KIFF.
This year's shows will also be free admission for 18 and under (minors accompanied by adults) providing affordable
entertainment and culture to youth and families in our lower income community.
Funding is needed to not only produce the Klamath Independent Film Festival, but also to coordinate regional special events
utilized as a showcase to preview KIFF, thereby drawing more visitors to Klamath County for the film festival.

Describe the need for your project
Long-Term (250 words or less)*
KIFF's long-term plan includes:
1. Continuing to build statewide support for KIFF as a recognized major destination event in the eyes of both Oregonians and
visitors outside the state. KIFF has been rated as a top attraction in Klamath Falls.
2. Working with local businesses to promote and provide a greater experience of Klamath as part of the film festival
experience. Approx. 80% of our audience last year visited downtown businesses highlighted in our program. Create
collaborative efforts among local businesses to promote Klamath County as being “film-friendly” communities.
3. Using the success of KIFF to help power Klamath Film's other initiatives, which in turn benefit Klamath's culture, economy,
and tourism year-round. 2018 saw approximately $400,000 worth of film projects come into Klamath due to our efforts.
4. Establish a culture of filmmaking in the Klamath Basin that results in jobs, economic gains, and infrastructure with
development of filmmaking facilities.

What is the long-term plan for your project
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Measurability (250 words or less)*
The primary success of KIFF is in our attendees and their local spending. This will continue to be measured by data collected
at ticket purchase, including ZIP codes to determine the number of out-of-town visitors. Incentivized surveys are also provided
to gather more in-depth visitor data, which can then be compared to data from the "Oregon Film Festival Impacts Report"
provided by the State and Travel Oregon to better gauge our impact and continue to improve, refine, and target our marketing
for future audiences.
We keep extensive data year-to-year for comparison. Using knowledge gained from previous Klamath Independent Film
Festivals we continue to build and leverage our partner relationships. KIFF2019 attendance was 50% higher than KIFF2018,
and we aim to increase our audience significantly again this year, pending potential adverse coronavirus effects should health
concerns linger into the fall.
We also follow up regularly with a wide range of partners and filmmakers throughout our community and statewide. Some of
the secondary successes stemming from KIFF are noted in the “Impact” section below.

How will you measure the success of your project, in the short-term and in the long-term? Be as specific as possible.

You are not required to answer project preference questions, however answers may help to enhance a
grant application's competitiveness.
Community/Region (250 words or less)
Every community's objectives essentially boil down to quality of life. Positive economics are a part of that quality of life, with
tourism being a significant contributor to that economic impact.
KIFF is a unique statewide event, which makes it a tourism draw at the state level by bringing people to Klamath; and has
increasing support from statewide entities. The Governor's Office of Film & Television supports KIFF as part of their goal to
increase visibility outside the Portland metro area, especially to rural Oregon. Travel Oregon is also an annual
sponsor/supporter due to our unique positioning as the only complete film festival showcasing the state.
Revenue from our event production and attendees goes directly into our local economy. Local businesses (and Klamath in
general) benefit from the halo effect of the experience our event provides attendees. We provide independent film culture and
entertainment to our community, while our event celebrates and promotes our community and the state of Oregon. This
enhances Klamath's profile for those who visit here, and those who move here; all of which contribute to a positive impact on
our economy and quality of life.
Our new free admission policy for youth 18 and under reaches out to our lower income community, providing affordable culture
and entertainment to youth and families.

Describe how this project complements and is consistent with your community and/or region's current local objectives
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Support & Involvement (250 words or less)
We are currently in this year's sponsor drive, but past sponsors have included ZCS Engineering, Travel Oregon, Oregon
Media Production Association, Oregon Office of Film & TV, the Chamber of Commerce, Fisher Nicholson, Diversified
Contractors among others. We also have grant support from the Miller Foundation, Oregon Community Foundation and
others.
We work closely with both the Ragland and Pelican Cinema enhancing each with this program and other programs throughout
the year. We have support from local lodging, and attendees regularly thank us for bringing independent film content to
Klamath Falls.
Support from our Board:
Executive Director Kurt Liedtke manages our day-to-day operations, programs/events, social media, and connections with our
partners.
Curtis Peoples, Board Chair, is a musician and archivist teaching courses at OIT and Texas Tech, and engages with other arts
groups in Klamath to promote.
Amber Lancaster, Vice Chair, is a PhD in communications at OIT and assists in getting students involved with volunteering and
fundraising.
Joelle Harris of ZCS Engineering is our Secretary and assists with overall operation, fundraising, etc.
Jesse Widener, Treasurer, assists in fundraising, general operations and is strongly connected to the filmmaking community at
the local and state level.
Ann Cavanaugh has successfully helped launch several local organizations benefitting Klamath's economy and is strongly tied
into the community.
Chris Anderson, a filmmaker and instructor living in Ashland is a connection for outreach to those out of town communities.
Additional volunteers/support include Discover Klamath, other Klamath Film members, and students.

Describe how this project has the support and involvement of the community. (List any partners, sponsors, volunteers
and their contributions and/or activities. Support letter from these partners will also enhance your application.)
Impact (250 words or less)
A recent report from the National Endowment for the Arts shows Oregon ahead of the national average for economic growth in
the arts. The film industry, which includes film production and film festivals, is one of the top-5 drivers of that growth. Film
tourism in Klamath is untapped and we are working to develop it, with an event which has a unique position of importance in
the state along with its additional impacts.
Based on data from the "Oregon Festival Impacts Report,” we estimate our audience spent over $40,000 in our local economy
during KIFF2019, including 75% of our survey respondents who visited downtown businesses, in addition to ~$15,000 we
spend locally to produce the event. We anticipate increasing those figures several times in the future based on our regular
high growth.
Roughly 30% of our audience last year were from more than 50 miles away. This is higher than the Portland metro average for
film festivals (10%) and the statewide average (20%). These visitors are bigger spenders than local residents.
Secondary impacts include an independent feature film, a Discovery Channel television show, a commercial at Running Y, and
a short film all with total budgets of approximately $400,000 and 600+ additional overnights due to the exposure we give by
attracting filmmakers to Klamath...an example of Klamath's film industry potential. These projects have a perpetual impact,
putting Klamath on screen around the world.

In what ways does this project address a need in the tourism industry and show potential to generate significant regional
and/or local impact?
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Diversity/Inclusion (250 words or less)
We are bringing a significant, inclusive, and varied form of outside culture to Klamath, with admission prices which are
generally more accessible to our community than similar events in other areas (including free admission to youth 18 and
under).
As Oregon's only Oregon-centric, all-genre film festival, we provide a unique opportunity to Oregon films and filmmakers for
exposure and networking, regardless of background. Our programmers give equal consideration to all entries and consistently
put together one of the widest, most diverse and inclusive representations of these films and filmmakers in the state. The
festival comes with no political agenda nor theme, its purpose is to compile and showcase the best films created in the State
of Oregon, welcoming the filmmakers to attend and connect with appreciative audiences while also seeing firsthand the film
opportunities that exist in the Klamath Basin.

In what ways does this project strive to promote diversity and inclusion (accessibility, minority populations or underserved
visitor segments)?
Showcase partnership (250 words or less)
The Ross Ragland Theater recognizes the value of being a centerpiece to this event tied to its historical roots, and we
recognize the cultural and historic importance of the Ragland for exhibition and as a Klamath icon. This event is a mutual
promotion of the Ragland's history and continuing vitality returning to film, KIFF as Klamath's major film event, and Klamath
Film as stewards of filmmaking and film appreciation in the Klamath Basin. The Ragland's new digital cinema system is an
example, which reinforces our ties ideally suited to one another.
Coming Attractions provides a unique opportunity for KIFF to be advertised in their theaters across multiple cities to our best
possible target audience: people who have paid money to watch movies in theaters. Along with the Ragland, they provide an
atmosphere that supports our audience's film festival experience, complete with appropriate facilities, concessions and
amenities. In return, we drive more awareness and business to Pelican Cinemas during a slower part of the movie season,
which helps buoy year-round receipts while adding to their reputation for Klamath entertainment.
SmithBates has recognized the demand KIFF creates for services locally, which benefits local businesses. As such,
SmithBates has provided in-kind design services supporting KIFF, in addition to sponsoring the event. Additionally, we
continue to coordinate hours of operation and promotion with downtown businesses during KIFF. KIFF2020 will feature
additional special events at select downtown-sponsoring businesses. This increases downtown customer traffic while
enhancing our audience's experience of KIFF and Klamath Falls.

Describe how this project showcases a public/private partnership with Oregon-based small business.
Is this project/event in
shoulder season (October
through May)?

yes/no*
no

Does the project/event
occur outside urban
growth boundaries?

yes/no*
no

Required supporting documents*
KIFF2020 tourism grant supporting docs.pdf
***Proof of federal tax id (if one is issued, do not upload docs for SSN)
***Entity's W-9 form (omit SSN) ***Grant Budget - Use the grant budget
template provided ***Support letters - All entities are required to obtain support
from 3 businesses/organizations ***If your grant project involves signage of
any kind, you are required to gather and submit letters from all required local,
regional or state sign authorities involved demonstrating approval to place
signage on their land/property during the timeframe of the grant ***Marketing
type projects - If producing collateral you must describe your distribution plan,
including budgeted costs ***If your grant project involves infrastructure
development/construction you must include plan drawings and approval from
permitting authorities if required locally ***These documents must be uploaded
as ONE complete PDF file.***
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Insurance Requirements
Insurance Acord 25-S with County required minimums, Klamath County as additional insured, additional insured
endorsement, proof of workers comp and auto coverage (if needed). If no employees or autos will be used for
grant fulfillment, a document on letterhead stating no employees or autos will be used for grant fulfilment must
be submitted.
Electronic Signature Agreement*
By checking the "I agree" box below, you agree and acknowledge that 1) your application will not be signed in the
sense of a traditional paper document, 2) by signing in this alternate manner, you authorize your electronic signature
to be valid and binding upon you to the same force and effect as a handwritten signature, and 3) you may still be
required to provide a traditional signature at a later date.
I agree.
Electronic Signature
Kurt A Liedtke

Date/Time*
3/30/2020

10:00 PM
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2020 Klamath Independent Film Festival
Marketing Distribution Plan and Budget
Last year's KIFF saw continued significant year-over-year growth in both attendance and revenues as a result of
our accumulated data and experience to target our attendees more efficiently and effectively. We are confident
the amount we are applying for this year continues to maximize our operation to best meet our objectives for
another high-growth year. We continue to explore additional funding sources on our way to less reliance on any
one particular source, along with increased ticket and other sales as part of a path towards increased selfsufficiency. The path to our self-sufficiency is directly tied to our successful execution of the event, and we feel
our budget goals reflect that.
Per our included budget spreadsheet, we expect to print materials for both local and outside distribution (posters,
programs, banners, etc.), web & graphic design for print and online materials, and use the following advertising
outlets to push that media to:
•

Social media – audience feedback indicates social media is one of the top advertising sources to find out
about us.

•

Print – targeted print media such as Southern Oregon's Rogue Valley Messenger, regional and statewide
newspapers, etc.

•

TV/video – TV and web video advertising exposure, in addition to a “Live on 5” 5 o'clock news segment
we've done the last few years

•

Web/Digital/Online/E-mail – banner/Google ads, Chamber of Commerce newsletter adverts, etc.

•

Theater trailers – we are again working with Coming Attractions to run advertising trailers for KIFF in
multiple cities throughout the region. Trailers will run before all Hollywood movies in the weeks leading
up to the festival. This is possibly the most targeted marketing we could hit; people who pay for tickets
to sit in a theater and watch movies. There will also be a cost to produce the trailers.

•

Event photographer – Our event photographer provided great photos of KIFF2019 which we are using to
market KIFF2020. We expect to increase coverage this year for next year's marketing materials.

We also have a miscellaneous category to capture incidental expenses, sponsor 3rd party events which target our
audience, screening fees, additional travel expense under the new allowances of the grant if an opportunity to
bring someone of value in to the festival arises, etc. For instance, bringing in a filmmaker of our opening feature
for Q&A with the audience. This is a marketable opportunity.
Additional event costs contribute to the marketing of the event such as food and beverage we provide for the
opening night gala, and our venues themselves which promote the event and the quality of which gives a positive
impression to would-be attendees. Our prizes for winning filmmakers help encourage film submissions which is
the content the festival revolves around. We are also looking to sell merchandise again this year (t-shirts, etc.) as
keepsakes/reminders of the fest, which also serve as continued advertising for the festival.
Lastly please note there has been some confusion in the past from grant reviewers who misinterpreted our budget
as requesting grant dollars to pay for staff. We are aware County Tourism grant dollars are for out of town
marketing expenses. The cash expenses for Advertising and Merchandising (Expense items #2 and #9) total
$15,700, are primarily out of town, and satisfy the grant requirements. We are planning our budget spends
conservatively, accounting for possibly coronavirus impacts. We are prepared to adjust our budget up or down
depending on how those effects appear to play out leading up to the event.

KIFF2020 Project Timeline

(KIFF2020 development/funding began Fall 2019)

January 2020 through April 2020 - Reach out around the state to find films/filmmakers for KIFF, meet and
plan with partners/sponsors, seek out previously untapped partners/avenues for promotion, and continue
fundraising.
May 2020 - Initial funding secured (at least 50% of total project goal), meet with marketing partners to solidify
marketing plans. Final push for film submissions including marketing boosts (goal 100+ submissions),
coordinate review process/volunteers, continued fundraising.
June 2020 - Film selection process. Continued marketing development and fundraising.
July thru mid-September 2020 - Big marketing push, promote full schedule/program.
September 2020 - Event setup/goods/services/production
Post-KIFF thru December 2020 - Close out KIFF2020 and begin developing initial marketing materials in time
to start promoting KIFF2021, early film submission searches, plus very early fundraising.

Klamath County
Matching Grant
OTHER INCOME
Miller Foundation grant (decision pending)
Donations (collected)
Sponsorships (collected or verbally committed)
Oregon Cultural Trust (not yet open)
Additional Sponsorships (anticipated)
Additional donations (anticipated)
Ticket & misc. sales (anticipated minimum)

BUDGET
Cash
In-Kind
$13,000.00
$5,000.00
$1,750.00
$5,000.00
$5,000.00

$750.00
$4,500.00
$2,075.00
$10,000.00

$6,000.00

Volunteer staff (estimating 1000 hours @$10/hr)
$10,000.00
SUB TOTAL INCOME $35,750.00 $27,325.00

TOTAL INCOME

Actual
Cash In-Kind

$0.00

$63,075.00

$0.00

$0.00

EXPENSES
LINE
ITEM
1 Printing (programs, banners, posters, etc.)
2 Advertising (includes pay for media work):

Social media
Print
Radio
TV
Web/Digital/Online/e-mail
Web/Graphic design & management

BUDGET
Cash
In-Kind
$2,750.00
$1,400.00
$1,000.00
$500.00
$3,500.00
$800.00
$3,500.00

$1,575.00

Advert. Misc. (theater trailer advertising and
production, event photographer, 3rd party event $4,000.00 $4,000.00
advertising/sponsoring, screening fees, etc.)
3 Administration/Festival Coordinator
$8,000.00
4 Volunteer staff
$10,000.00
5 Supplies
$400.00
6 Food and Beverage
$1,700.00 $1,900.00
7 Prizes
$2,450.00
$50.00
8 Facility costs
$2,000.00 $10,500.00
9 Merchandising
$750.00
General misc. (mileage, postage, incidental
10
$1,750.00
expenses, etc.)
11 Sales processing fees
$550.00
SUB TOTAL EXPENSES $35,050.00 $28,025.00

TOTAL EXPENSES

Actual
Cash In-Kind

$63,075.00

$0.00

$0.00

$0.00

NOTE: Given the unknowns of coronavirus effects, the numbers here reflect a conservative estimation of both our
income (sponsorships, etc.) and expenses, should the virus affect fundraising and the event itself. We have the
flexibility to scale down or up depending on circumstances. We have a history of hitting our targets and/or scaling
our budget successfully every year.
Further, there has been some confusion in the past from grant reviewers who misinterpreted our budget as
requesting grant dollars to pay for staff. We are aware County Tourism grant dollars are for out of town marketing
expenses. The cash expenses for Advertising and Merchandising (Expense items #2 and #9) total $15,700, are
primarily out of town, and satisfy the grant requirements. Again that is a conservative spend, which would increase if
coronavirus effects are not as pronounced as we are projecting.
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KLAMATH FALLS DOWNTOWN ASSOCIATION
PO Box 372
Klamath Falls, OR 97601

March 24, 2020
Klamath County Tourism Grant Selection Committee
305 Main St.
Klamath Falls, OR 97601
Members of the Tourism Grant Selection Committee:
Please accept this letter in support of a Klamath County Tourism Grant for the annual Klamath Independent
Film Festival, produced by Klamath Film.
Klamath Falls Downtown Association exists to promote downtown and the surrounding area, and this unique
event is one of many opportunities in Klamath Falls to share with travelers from well beyond our city. The
Klamath Independent Film Festival is a marquee event for our area that showcases the up and coming arts &
culture scene in our region. Travelers from all over will spend multiple days staying in our hotels, eating at our
restaurants, shopping at our shops, and forming a perception of Klamath Falls as a destination for natural
beauty, arts & culture, and welcoming hospitality.
As you will note, our organization is also an applicant for this grant program. Having said that, we believe that
these dollars are most effectively deployed across multiple, diverse projects that have proven results in
impacting tourism. We also believe that events like this will be critical during a time when our economy is
hopefully making a strong return following the Coronavirus pandemic. For that reason, we encourage you to
support Klamath Film’s grant application with full funding.
Sincerely,

W. Darin Rutledge
Executive Director, Klamath Falls Downtown Association

2828 SE 14th Ave, Suite B
Portland, OR 97202
503.228.8822
ompa.org

March 24, 2020
Klamath County Tourism Grants Committee
c/o Klamath County Finance Office
305 Main Street
Klamath Falls, Oregon 97601
RE: Klamath Falls Tourism Grant for KIFF
Dear Klamath County Tourism Grants Committee,
As the Executive Director of the Oregon Media Production Association (OMPA), I
enthusiastically support the Klamath Independent Film Festival and the role it plays in our
industry.
Over the years, the Klamath Independent Film Festival has grown to attract more Oregon films
than any other festival. It is a wonderful celebration of the talent that lives and works inside
Oregon and has become an attraction for film lovers and filmmakers alike. In fact last year, we
worked closely with Klamath Film to host a networking event ahead of the opening night of the
festival. We were delighted by the turnout from visitors from around the state, including
ourselves, and we look forward to doing it again this year. Film festivals are a fantastic way for a
region to show off their location and their talent while to drawing in visitors from around the state
who spend money on food and lodging during their stay.
The Klamath Independent Film Festival is respected and well run and is deserving of support
from this tourism grant. I can speak from firsthand experience that it has a direct impact on
tourism to the region.
Sincerely,

Lisa Cicala
Executive Director
Oregon Media Production Association

March 16, 2020
RE: Klamath Independent Film Festival (KIFF) - Letter of Support
To Whom it May Concern,
I am writing in support of the Klamath Independent Film Festival (“KIFF”). I attend
a great many festivals around the state and I truly believe in the power of film
festivals to galvanize a local community as well as provide a creative economy
and tourism draw - especially in a state like Oregon where this industry
celebrates more than a century of filmmaking.
KIFF is in a unique position because it focuses on showcasing locally produced
and/or Oregon themed projects. KIFF presents a line-up that echoes the value of
production work and tourism to Oregon and to the Klamath area, in particular. On
top of that, it serves as a draw for filmmakers and other film-related talent into the
Klamath area.
Not only have I attended KIFF many times in the past, I have els utilized Klamath
Film as a resource for guiding production work locally for out of town producers.
I have seen for myself the impact that the festival brings to Klamath Falls and the
economic development that film production brings to local businesses as well as
local creative producers. KIFF also provides a motivation for visitors from outside
of Klamath county to come see the resources available to creative content
producers - personnel, locations, infrastructure and accommodations - in
Klamath Falls and beyond.
Because of this, KIFF’s work provides a direct benefit to our own mission of
physically building and encouraging media production work in all areas of the
state - but especially in Southern Oregon.
For all of these reasons, and more, I would very much like to see the work of
KIFF continue and grow.
Best,

Tim Williams
Executive Director

To:
Kurt Liedtke, Klamath Film
From: Randy Cox, KCEDA / ChooseKlamath

March 30, 2020

Re: Letter of Support – Tourism Grant
Dear Kurt,
I am writing on behalf of the Klamath County Economic Development Association (KCEDA) to endorse your
tourism grant for Klamath Film and Klamath Film Festival. As you know, KCEDA is the area’s lead economic
development agency, focused on being a proactive force in business recruitment, retention, expansion, and
scalable entrepreneurship. In the work we do, we strive to catalyze a flourishing economic climate, where area
organizations, such as yours, have the best opportunities to be successful. As we seek to diversify and
enhance the components of our area’s economy, it is critical that we as a community invest in art endeavors
such as Klamath Film and the Klamath Film Festival. It is such endeavors that offer us numerous opportunities
to help achieve a better and more multi-dimensional Klamath economy. Stimulating an environment that is
culturally expansive and captures a large variety of interests is critical to a thriving economy, where efforts
involving an enhanced “film presence” in Klamath County can ultimately lead to improved urban quality of life,
expanded business and tax revenue base, as well as helps establish a positive and confident community
image.
Klamath Film has demonstrated a highly proactive spirit in facilitating initiatives that build, support, and sustain
an active filmmaking industry in Klamath. It is evident their work has helped Klamath’s artistic progress, due in
large part to the Klamath Film Festival. It is their programmatic work, and the growing exposure of the film
festival that has been instrumental towards attracting economic drivers that include commercials, short films,
documentaries, and feature length releases such as “Phoenix, Oregon” to our region. The exciting reality is
that we are still in the infancy of developing a film-culture in Klamath County, presenting significant opportunity
for the area to grow its tax revenue stream and expand its artistic depths. Many areas throughout the United
States that have placed resources into the film industry and achieved extraordinary community returns for their
investments – an excellent example exists in our Southern Oregon neighborhood when you consider the
profound impact the film and the arts at large have had on Ashland’s business climate. As Klamath Film’s
brand grows, so will Klamath County’s film participation, and we at KCEDA believe that has the potential to
advance how our area is perceived as a tourism destination, giving the region a way to build upon a historically
key revenue stream.
Please accept this letter of support and know that we at KCEDA are here to help in whatever way we can to
help the Klamath Film and the Klamath Film Festival become a staple of our promising economic future here in
Klamath County.
Sincerely,
Randy Cox
CEO, KCEDA / ChooseKlamath

P.O. Box 1511, Klamath Falls, OR 97601
a non-profit 501(c)(3), tax ID 45-5455983

March 31, 2020

Re: Klamath Independent Film Festival 2020 event Workers Comp for County Tourism Grant

With regard to our Fall event (Klamath Independent Film Festival 2020), this event will involve Klamath Film employees
for which proof of our Workers Compensation insurance is provided in our packet of additional documentation provided
with our grant application for the 2020 Klamath County Tourism Grant Spring Cycle.
If any further documentation or clarification is needed, please let us know.

Many thanks,

Kurt Liedtke
Executive Director - Klamath Film
exec@klamathfilm.org
(310) 482-7559

a non-profit 501(c)(3), tax ID 45-5455983
PO Box 1511, Klamath Falls, OR 97601

e-mail: info@klamathfilm.org

web: www.klamathfilm.org

facebook: www.facebook.com/klamathfilm

