














Version 1.0
Event Dates: September 2017
Ride-the-Rim-2017, Crater Lake National park
Marketing Activity by Discover Klamath & Ride the Rim 2017, Crater Lake National Park

DK Cash Match: 23,767.00$                                                
Grant Contributions: 15,000.00$                                                

2,350.00$                                                  
Sponsor Contributions: 2,000.00$                                                  

43,117.00$                                                

Sponsors D.K. D.K Grant Total
In Kind Cash Match

EVENT DATES: September 2017

Sponsor 1 500$          500$              
Sponsor 2 500$          500$              
Sponsor 3 500$          500$              
Sponsor 4 500$          500$              

a) 400$             -$               -$                    400$              

b) DK E-Newsletter Ad (Jun-Aug) 150$             -$               -$                    150$              

c) DK Web Ad (Apr-Sep) 300$             -$               -$                    300$              

d) Website Update & Management 1,500$         -$               -$                    1,500$          

e) SoCalCycling Banner & Event Listing (May-Jul) -$              1,272$           813$                   2,085$          

f) Cycle CA Leader/Home Pg (May-Sept) -$              100$               -$                    100$              

g) Cycle CA Email/Newsletter  (May-Jul) -$              -$               270$                   270$              

h) OR Bike (May-Jul) -$              -$               1,200$               1,200$          

i) KOBI Retargeting  $500/mo - Sacramento (May-Aug) -$              -$               2,000$               2,000$          

4) Social Media Activities
a) -$              -$               1,000$               1,000$          

-$              -$               -$                    -$              

5) Print Advertising
a) -$              -$               2,616$               2,616$          
b) Adventure Cycling Magazine 1/3 pg (Feb, Apr, Jul) -$              -$               5,220$               5,220$          
c) Jefferson Backroads - Full Page (Jun, Jul, Aug, Sep) -$              1,200$           -$                    1,200$          

6) Printed Collateral Materials
a) Brochure (Q = 7,500) - Printing Cost -$              -$               1,881$               1,881$          

7) Video
a) Video Production (to capture footage for 2016) -$              -$               -$                    -$              

-$              -$               -$                    -$              
8) Creative Development

a) Graphic Design (DK outsourced) -$              1,000$           -$                    1,000$          

9) Other Marketing/Promo/Operations
a) Premiums -$              3,500$           -$                    3,500$          
b) Brochure Distribution (310 N-Calif Cycle Shops-QTY 6200) -$              695$               -$                    695$              
c) Ride Jerseys (QTY 150 @ $60 + shipping) -$              10,000$         -$                    10,000$        
d) Signage for event -$              1,000$           -$                    1,000$          
e) Transportation -$              5,000$           -$                    5,000$          

Total 2,000$       2,350$         23,767$         15,000$             43,117$        

DK In Kind:

Total Budget:

Out of County Advertising

Cycle CALIF Magazine 1/3 pg Ad (May-Aug)

1) Television (No room in budget) 

2) Electronic/Web
DK Calendar of Events (Apr-Sept)

Social Media Ads Targeting N. CA (Jun-Sep)
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