
tl•l'J •l FJi1jt<J .r~m1:m] rtmi r.; ~J 

Organizatron Applying: 

Conlact Person 

Plwne Number: 

Email Address 

WeiJ Srte Address 

Trtle of ProJect 

_/ht- Ore@flD_ (},iff Sfore;_L:~~
__ [}:Jn_m-__il1dtndCA- lVt'o. v-d __ __ 

(A/_V-J~· The-Oregon {J,'f?Sfo~ 6J 'fa_h()() · C:ot'Yl 

Oreeon &ol:. £xldp""o'----~ 

Brief Description of Project: Prt?.m;er- tlormwes.f 8otJk G_:!,ft'vrJ-1 

Dpm ±o .G.milLe.s tlnd readers of a.ILages. This e.venl.YLIJI 

r~ {uc~_tlpp rQ,>;_ff}_1) ___ f2regon c1u/fwrLkiJJ1LiJ.JLiLf2fMY.2.~ 

JlrJd __ ftJ..Jj{_a}::pJ.tf fher'r wnhngs, as u;eJ/a5 me.t? lhet'r hoots 

available du.r::it!j +he ~d. -~-

Tile undersrgnecl. as proposer. declares that he/she has carefully examined the 
requrrements of the Klamath County Tourism Grant Application packet and agrees. rf the 
application is funded. that proposer will enter rnto an agreement with Klamath County to 
furnish the services as s1nfred. in accordance with the grant applicatron attached. 

Srgnature of Applrcant U()/YL ~ Date if/3o/lt/ 
Srgnature of Boa rei Charr 'fi!J: (2-"',JA:l /;, )0,.._,~ Date '-/I 3 6 I I ':L_ 

~ I I 

r '.l··~l II KCF 3005 
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PAYMENT INFORMATION 
Eacl1 applicant will submit a completed IRS form W-9 with the contract agreement The 
W-9 will contain all the information for whom Klamat11 County will remit payments to 

TOURISM GRANT BUDGET FORMS 
Each applicant will submit proposed budget forms for their event and a detailed marketing 
plan. The budgets should encompass all aspects of the event and include the value of 
any non-cash (ln-krnd) or barter contributions Value all volunteer labor hours at the rate 
of S10 00 per hour as a non-cash (in-kind) contribution. 

DEMONSTRATION OF COMMUNITY SUPPORT 
Each applicant is required to submit three (3) letters of support or endorsements from 
community partners or stakeholders of potential supporters that are not related to the 
organization or its primary management team (board members. event planners. etc) 
Letters sllould specrfrcally address your proposal ancl why the writer IJelieves the proJect wrll 
l:c:nef1t the comnlLirllty 

2. What are the project activities? f s-fa.f[, ai'Jd 
/ • 1 t) + "' - tvtaf tlnd Cl red .for {WihtJrS, et~en 
rrtoa.'{ (.; . :>' (j 

Volwrfeer-s. +o +he. pvbiiC-
&J. Dd. <-/

1 
- Op.en 1-iou~, o...J.- l2o<:.s f?~ la.nd Thea... to--- {)~n le -lo 

-/o (1/e.t.f o.nd fo)k wr'-11, o._ufhors, and pl()()e erder5 vJt.f.-h O..Vihc>rs, (r5 n 
(eadin_'}S o.. -1 se.ve.vrz.l lbu;t,-/-t'ons . 

.s'u n. oc1 S, - Samt. 
3 When will the project occur? How long will it last? S' t.f 

{he_ Menf tS SL.-heJv/-<..d }o,.-- ()cJ-~bev 3 - I ,?7DI . 

~~II dO..'-{S opM ../.o fhe. p<Ji:J/I'G. 

Fo~n1 II KCF 3005 
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4 Who is tile t81get mmket for 8tlending the project? 

The faryef lbr -tfu$ ~venf will be. anvon~ who love6 -lo n'4.d · 
!-bw.ev.er-

1 
we p fan .f-o p<J-1- et (of of 0c(J$ on @e+lt~ o.s ma.mr Ch tfden s 0enci 

fam 1 /y boo!< Mfhors Cl~ oJe <1m 1 .fo -1-a.rfjvf from ol-lur-- ou f of .f-o.wn .o..vt>~S. 
w~ {l,)£/l!(}tr/(_ r.ectdeu. of cui w;res.. anofher fargd /Y)tf<rhf we- wtll htf hc.rdl 
t;Jtll be-_ +lw,e wh~ love fhe r-tie»n<J.I hd<1~ &>mptn_J and t?utdoor reaf'alw'l 
aclwtht~l ClS our Cl re"" IS htj en o../1 or +lus.e .

1 
I 

ProJeCt Goals: 

5 ;,;~w 111
":

1Y ou/ of county VISitors do you expect to attract to tile project? How wtll you count 
. c. 11l111l )81 o out of county VISitors versus t11e number of locals? 

'?..Je hopL waJl·r<'lda.s manva~ 1S 1o ;oo ovf o.fo,rea.
tlul-hor11 and ~- dSoo Vts t.forr;. 
tve. tuitl Use. a. brl~f ~/}-t~Atono..t'r {;,.-W) o..+ +he door.[;,.. Vt(tforSI ancl 
regt~tro..tloti forms f'O,_- au-1-hor.s. 

6 H · 
ow are you plann111g on extending tile out of county visitor's length of stay? How wtll you 

~ourage heat/tydarrival :2d late departure?1 ~ow will you count the number of extra clays? . 

' a~ (') '11 nre Qvenfon -rTI{. (,U€eltel'\d, and (Y74k'in1 t'ftnkrt:(,.f.lrt.J 
So-1-h:t-1 peoplev..ntl C!Qme h::tc.IL lor: a. ~U>ncl day. IA./e.o../;fb will b-e . 
promo·h''j So m~ Q.,-e(l.. o. f4.ra_c). tons ( C~'P- -lex Ul!.e 1 (1((1~r 1 btrdt'rz:] 1 ht 1<1 Ylj). 

· kJe ~i.l( do_ ovr be.s+ fo cwn+ e-yk. doy;, by work'1i-t.J w;#, (oe'A-1 fod(j thj 

k:wtlltl~, 111 l!.urJti;j -J-vaL-t. and ofknnj o. Specl'a..-1 Mr -Hu's evml-. 

QUALIFICATIONS OF APPLICANT 

7 Describe your organization !Yiai Sf-
. 7,ht- Ore~on ~,+t Sk>re, LU- ct!'lcl Ghaw Sfo..-1-toner'-f ~n. foUL-led Dn n 

tn Kfttn1A-I-h ralls. Sho..w hC!~ been 1h rh~ f!,<J.,rl1e. loaa..-1-tor1 for Cjo J- yecJ..rS, 
tlnd wa~ me'(]u:l w 1H, -:the (Jrejon (J,"pJ s-lor-( Sev-e,r"'--1 '/-RCJ.rS ago. 0fY-fh-er 

~'{ V-I( Orejrm them(J ~,f.f.sl bo_oksl $oV'I€rl{er$, clt:rffll~1 I [oocls o.nJ Wtrlf, 
{l~ (,<)t// ttS a /ar~1. Sekv/-t~n Of 8(-(.e.-/·tnJ Cttrd$1 tf1'&(JJrc>.}JO('cl) t~rYIS ClV1J bMb, ~~{+.5 
for' QV'Crcl one I Chi /Jrens bwk'~ I tlncl rnort. We are /t>{]~lly and family p(Xrt'vkJ an cl 
bwntd by - vs- f»n t1 !Ylelind<t 101~d. lJe- havt- ~ ~mploy-as · 

~~ '-1' '11 II KCF 3005 
f~e,11serl the ?_71!· of March. L014 
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8. Descnbe your experience in operating past or similar projects Have these projects been 
successful 111 bnngmg tourists to Klamath County? How is your organizatron uniquely 
qualrfred to carry out this project? i;Je have nof done t~.n even!- !tke +fu $ 

tn file pas!. 1-/owover- we have dOr?e reser-c,IJ on srmilar evml~ 
;'n ofhtr arctJ..s. We ~e-1 t»e ore um9vely qvt~...li(teJ {;.__(1£/,t.Jf.? we 
nave o.:.:serYJblec! an ()ciVtSt:wy (!J;rYifYitff.ee I mcwie U(J oF per~NIS Wtfh 

baiforO<Jncl.S in +he ar«>e~.s we feel are very henehdt;,.l -lo 'fht'-s 

ever/-/-, ft!r0nS wi/1-r ba'-kgrovnds irJ /O.Y'J.e f'Vtnl (JIC1.nmn:J 1 /thr«ryS, 
(11US<?v!YIS, .fheo,:f.er, -kl)n51>? I ar1d r-ectdr~ pr-oora.rns fOr c.hdc!Yth. 

MARKETING PLANS 

'J. Descrrbe specrfrcally l1ow you will market the project to out of county vrsitors. 

f<)L w;11 fharf!t..l .fht5 evmf /n many tucu...;s. rfrsf f<N w/(1 prwtk 
a wei:Jr,i/-e 

1 
ar~d o. l1nk f,.-0 ,., Mr we-bsik. We will o.lsv work' w1-/.1, '!Vt1 v.e I 

k!amct-1-h aYld Hte CnarYJber (){ &rnmeri!e .+o prov;dc 0. fn1k O.nd promote 

J-he eve.nf~n .Ph{ir VJeb5i-les. lJ?- will DvywJWvtll-,.'1 t'n newspC1.per5 ;n 
~tdkml, /1enJ,anJ (v 4 n(.a_rea_s. !.JQ_ plan .f.o use fe(-evtsto'l o.ncl ra.J,o 
111 +t:o:>e- Qne(\..$

1 
al~ou~h !Yla

1
'nly ..J.hrov(jh pvbliC S:erv!<it t(Mvnt1-1Yleni-s o.s .ff.u>f><-

()1aJras are ~v:pt2nWJe. We- will o)~o Cl!nt<Ad other n?ader paztram<:: ou.f- of area-, 
0& k!e.-11 as Ltbrnries, Clf'd vs~.-a_direcAmc:\;/.k>r-ev.en+po.5-/ers.lo S<:-hot>lr;,c<Jd 

Seve-ra/ hr ~;,~ / b1 kin:} j rovpS' . 

Form# KCF 3005 
Rev1sed the 27 11

' of March 2014 
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10 How wrll you measure your success or attendance in drawing out of county visitors to the 
prOjeCt? Examples Survey, Raffle, Ticket Sales. (Be specific) !Je wi II be a-ble +o 

use- rej 15tm.f-t~n forms to +~c.k CUJ.ffior:s. lVe will a..l:o survey tt-l 1--he
cloor fOr pv bit 'c. O.Htndees, vse- tn/(,rml~on frwn m(Fie s-lvbs 1 and use 
Soc.r'a.! medi~ 

11 If your proJeCt is already underway explain l1ow t11is award will increase your likelihood of 

succe~s Jh r'.s et«k<rJ w; 1/ be. hVJe. in Jxr'n1 able -f.o mar u+ ou+ of I) 
areo.. /11 pvrC.hc>-S !nj o.JvertrZI"J in /<t"f'r ff/e.f-t-o ((rett5 LrVled~rJ, (;'{Jf?fl<'., '- ' 

!ftro<ijh f/ewspaper--
1 
SenJ'~':1 posfers. a"'d {/y~"s +o lt0r<w,es, :50hools, and 

rettder o71a,1t2a.-l-ions. /t wd( o..lw ena.-ble tJt .J-o vu tYiorc: o+ our ow(. . 
fundr~q fomily wAich Will /feW W /tx'.~ls til Vtf.tnJ ovf c;-f tVect rt<!nJs 

ancl~rYJ;.Iy. ' 
12 Descri!Je any in-kincl, barter, volunteer labor or discounted services you expect to receive 

111 support of thrs project. Volunteer labor hours will be valued at $10 00 per hour for 
purposes of completing the budget rorm. CGf /.f11j, /-tm~ we. wt'tl or~ty be 
(Js.t'n.J Volvnl-eer nour5:. 

r o'm II KCF 3005 



INCOME 

Tourism Grant Request 

Cash Revenues -

Source: 

Source: r<>e. . (".,£ 
Source: " 

Total Cash Revenues 

In-Kind Revenues: 

Source: !lo/un!JM.Y 
Source: 
source: 

Total in-Kind Revenues 

Total Revenue 

Klamath County Tourism Grant Application 

Project Budget 

Committed Pending Total 

/O~oo-

j(),tlC() 

2f> I {)()() - - -

1~00-

- - -
2/~o - - -

Actual Comments/Explanations 

-

I /.,~/f)~ >1 :;;lo hr-5 

-

-

EXPENSES 

Cash Expenses -

Personnel costs g'oo-
Marketing costs /'12S6- tJ~w~ /,_;;]; 
Rentals 32so- Tti'ole~/ena:.--
Supplies 

Other: S.ec.uri.J.It 300 - - - -
Other: Sodt:..r evmt <too Mati e,r~t-
Other: 

Other: 

Total Cash Expenses R.'ii& - - -

In-Kind Expenses 

Labor 

Marketing costs 

Other: 

Other: 

Other: 

Other: 

Total In-Kind Expenses - - - -
Total Expenses - - - -

Net lncome<Expense> .;!I 00 -:- - - -

Be as specific as possible; provide explanation to help clarify budget items 

Use the "Actual" column when preparing your final report; submit this form with the final report 

Use additional space or lines if necessary to provide complete information 

Value all volunteer labor at $10.00 per hour for in-kind revenues and expenses. 



Klamath County Tourism Grant Application 

Marketing 8udget Form 

Commi!\ed Pendrng Total Actual Comrnents/Explanat1ons 

CASH INCOME 

1 crmsn1 Grant Request ){). (JO(> ~ 

;~)1t1e~ Sources 

T ota! Revenue IO Oct>- ~ ~ 

CASH EXPENSES /.k v.J s. {Jtt.. p ,e or' PpSfer->: I 
A:Jve1is:~cg 

II\?. i /(.-:.s P:-;rt 131.$"0-
-.\"e~ .19XJ 
Ol11er Internet 

Other 

Total Advertrsing 

Pnntrng 

Postage 

.'.·1rsci0\tli?.l {Explana!IOfl .Req'd) 

Otrer 

OU1er. 

Other. 

Other 

1 otal MiscellaneoustOther 

T ota! Expenses 

<<~Zso>. 
cr:zr 

Net income<E>:pense> ~ 

Do not include any non-cash items as they are not eligible in determining the matching contribution requirement. 

Be as specific as possible; provide explanation to help clarify budget items 

Use the "Actual" column when preparing your final report; submit this form with the final report 

Use additional space or lines if necessary to provide complete informt~tion 

Value aH volunteer labor at $10.00 per hour for in·kind revenues and expenses. 



SELECTION CRITERIA SUMMARY 

Below are tile cnteria that tile Tourism Review Panel follows to score each application· 

How well does/will this project increase tourism? 
Wrll rt encourage longer-term or repeat visits? 
Does it fit with Tourism Marketing Plan? 
Whatrs the effect on l<lamatll County? 
Does tile applicant have the abrlity to complete the project? 
Are the budget and marketing plan realistic? 
Whatrs the potential to succeed? 
ts t11e management a net aclministratron capaiJie? 
Is t11ere demonstrated community support? 
Is t11ere evidence of in-kind support? 
Are there endorsements by community groups? 
Is the presentation clear, concise and attractive? 
Is tilere a strong evaluation method? 
How will t11e applicant document the tong-term impact? 
1\re the indicators measurable and objective? 

I" reference points wriiiJe added for projects that meet the followrng criterra 
Event occurs in the Shoulder Season- before June and after September 
Event is l1eld outside of the l<lamath Falls urban growth boundary. 
Lengti1 of stay- event encourages early arrival and/or late departure. 
r amrly F riendlrness. 

Points will be clecluctecl for applicants with a history of not submitting reports on time or 
vagtw or rambling responses. 

Reminder t11at applicants that are delinquent in meeting any of the requirements for their 
prior awards are not eligible for new awards until the prior award is brought current. 

Form tl KCF 3005 
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Bob Halvorsen's Rentals & Sales, Inc. 
2120 Washburn Way 

Klilmath Falls, OR 97603 

541·883·7751 phone 

541·885·2111 fax 

! Custorner t1127~ 
M i 88-H600 FAX 5-t 1 882·2~87 

Status: Quote 
Quote fl q344 

Quoted Dato: Frl10/312014 10:00AM 

Oporator: GWEN 

OREGON GIFT STORE 

729 Muln Street Contract Info: OREGON BOOK EXPO 

Klamath Falls, OR 97601 

Oty K<y HQnls Rented Port# Statu~ Ouoh; Date 

"' 500·0020 Table. 8 F1 0Joted 1014!2014 10 OOA\1 

\Day $850 \VI.'eek S25 50 4\..'\~~s S76 50 

PLEA~.E RETURN CLEAN 
TABLES ,,4AOE OF PL Y\1\00D DO NOT LEAVE OUT H~ RM~I 

1)(\ charrbla•~ cna·r. Black Ouoted 1014!2014 10 00/11.1 

10a)' S 1 10 1\o\'eek 53 00 •IV\1-:s 59 00 

30 5b0-01S() T ab:ec!oth S2d 14 (6 -8FT) Ouoted 10!412014 \O.OOAM 

1Day sa 00 1\A'Ilek 524 00 4!N'.-Is $-18.00 

cty Key Items Sold Port# Status Each 

" 

DELIVERY AND PICKUP 

Delivery Date: Frt 10/3/14 10 00 AM 

PicklJP Date: Mon 10/6/14 10 00 AM 

Contact: ROSS RAGLAND 
Phone: 

Address: 729 Main Street; Klamath Falls. OR 97601 

BURGllf·tDY Ll~tEN 

Quote valid for 30 days. 

RENTAL CONTRACT Rent at: 
',., 'u·' --! :• ·; "'•·>"! •, . ;--:-rt_,,\1 l~'rToC ,,.,. · · ,. ;.:"-''' ·H.''-"I'f') '<·»-:·'> •H") :\·~r '"·'''' ·l' •'H•: I,< 

1-:-r ····J• .· I• r •ll'•'""l,__ f.ll·l oi,,J,,•:-; ,,, • •J\!O:·'•h'• ; .1,J .. ,.,,,.-.,-,, I ''"S•; l·:·oTol'l ,,·,j O:•,<'ci t •:>'l<. iF~ ; !'•0'1 (•ltr·r> ••:•ntnrJ PEi•J:• l HI:•" Damage Walver: 

sates: 

.•.;-• !.•,- .·.I' Iori.•--• ,•,.-,. Delivery Charge: 

.... ! MtSC . Charges: 

I··· Subtctal: 
1: !• .,,, 

Default: 

TOTAL: 

SIGNATURE: PAID: 

OREGON GIFT STORE AMOUNT DUE: 

P<l.ge 1 ol1 

Pnce 

$?5';.00 

566 00 

52-10 00 

$561.00 

$76.54 

1000 

$70.00 

so.oo 

$709.54 

$0.00 

$709.54 

so.oo 

5709.54 

Monday. Salurday 7 30am -S OOpm Closed ~unclays Mod~cJbon il 



BEACH's JEWELERS 
1\ IW/111' In I I'll.\ I .Iince I\J54 

1\pril28. 2014 

RE: The Oregon Book Expo 

To Whom It IVIay Concern: 

I am writing in support of the Oregon Book Expo that will be held on October 2. 3. 4 and 
5'11

• 2014 at the Ross Ragland Theater. 

The group will bring in I 00 authors for the Oregon Book Expo. That, with the addition 
of the people attending from all of Southern Oregon, will tremendously impact the retail, 
lodging and restaurant businesses in Klamath Falls. 

I fully suppoti the ciTorts of The Oregon Book Expo committee and encourage you to 
consider the event lor 1\rnding. 

Sincerely, 

•') ) ) 
_ C:?')tu.X•J /,UC"'--uL 
Susan Beach 

7~ I Main Street • Klamath Falls, OR 97601 • (541) 884-3493 • rax (541) 884-2377 • I -800-884-:14'!3 
www.beachsje\vclcrs.com 



\f1CtOriJ Haley 

D1rertor of Marketing & Sale<:. 
F)l)O S G~ .. St. 

Klamath Falls, OH 97GO I 
~,r)1-882-1111 

Com fort lnnAndSu ites Kla rna th Fails. con1 

Tn the Klamath Countv Tourism Grant Committee, 

Our hotels value the L'vcnts in the area that can bring people in to our community, and our hotels. We 

are always hopeful for new events to come to the area, and grow the n'larket of tounsrn in our are fl. The 

Oregon Book Expo is the type of event that we would like to see flourish in Klilmilth falls. This event will 

prov1ded a reason for L~ new type of cliental to enjoy what our area has to offer. 

nw Oregon Book Expo I'> <1 perfect opportunity to offer il reason for the people 1n our drive rnarket to 

Vl'>lt l<l~1math Falls. VV1th the proper opportunity for mMket1ng this evrnt v,rill attract people from out of 

town th.lt will use our !neal hotels, restaurants, and attractions. 

Sincerely, 

V1ctoria Haley 

01renor of Sale <Hld Marketing 



rv:tke !(leln <lllikek@smlllllJates.com>& 
1.~ "oregongt!\s@yahoo.corn Wiard" <Oregongilts@yahoo.com> 
[3ook Stgntng 

l i•ll;i•. ,.,,., .. , i'l •, 

1 JUSt wanted to let you know how much I am looking forward to your Oregon Book Expo event tills Fall. 
think an event of this type would be of interest to folks throughout the Northern California, Central and 
Southern Oregon regions and would help Klamath Falls and greater !<lamath County attract visitors and 
tourism dollars. 

1 have heard that your gaul is to attract 100 authors and I have contacted my friends at CP fY1edia to see if 
{1'~\' or the!r authors woulcl like to participate in the Expo. 

J look fon·vard to continuing my support for your event and doing anything I can to make it a success 1 

Regards, 

Mike l<lein Murcomm Team Lead SmithBr~tes M{lrconun Solutions 
; . !.~;,<th•rn Hctqhh. P,lvc\. 1(\(l!YI{_lt!~ fait~ .. OR 9Hi01 

_;; -~~;: \l~-1 \~U.J I r:-Al·iHP·OS0;:' 

- . '., t .', t>. 11 v~, con, n1 !k.t ·I<-~!''> rn.i_t I1Q~l t~~_._cQ 111 

srn1th 



_!' (' •11\1 ·~''·l' 

lnbo:. ()6) 

rr.1~11 m 
folders 

1 Sponso•e\1 

,t:! 
tl{i\·' 
ZQ9~ 

Singles D•scover a Beller '!·.'~y lo 
Dale Qrll:ne 

'-•1-

Proposecl scheclule for 100 Authors 

,!V\ed-l'or~ I'Y\0..< ltri 6v..n ~ 

1 thmk tht> ,lei Silt' \hilt woulcl work for you would!)(' 3 75 X ·1 ·. v1h1Ch 1S .1n a-· 
ad With thi" ad size we could run two hill color ads for ~.IJOJ 91 to till 
Howewr what 1 recommend~~ running Sunday Sertcrnhcr 28th f-ull Color for 
both the t·/.cdfnrd t-i\ail Tnburw <1nd the Sunday edii•Onln\o A~hlilncl plw, then 

p1cking that ,1(! up as three blac'< PJ. wh1te 8' ads T~lt";. WE'cl Jnd Thur•. 

September 30th, October 1st ond 21'Cl This ;·:oulcl ~Jivl' you,, to\,ll of low dd<. 

for S990 91. 

1'11 follow liP by phone to SE'(' if e1thrr of theSl' opttans vm•k ldr you 

Thx much. 

Mike Parker 
Marketing (OJJsu!t,lnt 

511-7/6-:1,131 F,w 5•11 776-11 36':l 
I! I] Ll! ·(\ •f'::'P '·"II' ·1 1 :fh'_• t I'll 

PO Bo~ 1101-l 

111 N F1r StrPe! 

MPdlord. OR <17<)01 

1'.1'-'l 



,, 

"'• •" 

lnbox (55) 

\\,d .. ,, 

I~ 

::Jregon Book Expo Event 

S<tndyRilncy [iv...._sene.. i2e..~'iS-/f ,
oreqorlylfl~(!Ty.llloo con1. G u.._ 0.. c ,l 

Hi \'vk!inda. 
Ciood to talk to you. Like I S!lid this event sound~ "t(lilor+nla<k'' ror our 
I~U!;l'lle nudicnrc. 

l'.1n I_,,· 

The bcst deal we have that) ou Cilll diSl'liS'> with) tlur Bo<1nl is (lUI" Bu~ 

-Two-(ict-T\\0 puckng..:. Thi~ consic,ts of-lad~ in a 7 da) p~·riod .. ."l \\0 

nfthclll <Ire di~cotnHcd at S-400 each ;llld two nftlll'lll ill'l' h~·c_ Tht•[\\n 
~izes you can choose J!·om are a nice size hn;..: that':-> .lcnlx.'i.:?S" (\ll 
(4.9792" nnuss x 5.25''dccp or <llllOH.' vertical one tlwl'~ a 2col:d.7:'i" 
ad (3.2639"x7.75" deep) One or these just to givl' you n v:lluc if" you 
just ran one time would be at the very lt·ast $507.46. \Vc haven 
Thur<;dny Arts section, Fridny Entertainment Section, Saturday 
Weekend section nnd Sunday Oregon Life section that ineludcs Hook:-. 
<HHI features. This would be very ... trong schedule wise <lllll ab,1 hit th~.· 

market I think you're going ;llier. 
l!")ou.imt did \lllC ad onl) llll a l:ridny. Saturdn~ nr Sundtl) (SiuHI<~> 

Book p;·tg(,' lllight be <l gond po~itionl the ad would ~_·ost \S"':'.:HL I 
thinf.- it\ \\tHth it \(l -;pl'lnlthc SlOO nl\lr~,.· and ~t:l .ix'..,thc <~nwuntnl 
CO\'CI"<lgC. 
r\notlwr ide<l whit:h i<:; kind nfcool is on Pagt: .2,\, in ... idc front cnH'l 111" 

the newsp<~per we have our d<Jily wc<ttlwr pngv. II" you W(TC tn dtl <1 

6colx:\.25" nd Htthe bottom of the page ... \ see !lit•r nttnchcd) the <Jd 
Wlllild cost S:'\95 nnd is in full color. 
You <:lllild ;1hu do tl strip <1\ the holtom of our Or~.·gonl.i!"c l"ront p;1gc 
cover in Cull cn\ur for $(J95 (!"liLT Cl\liH.:h!.•d) but I think th!.' \\'c<tlhc1 
pHgc i-; bcltcr, larger <ulcl is 11 ~pcrial prkt· for ~5!):'. \\ ~·'d have !o 
rc~ervl' <Is 1..'arl~ i\S pos~ihk tu get the date w~· \\ w1ted !"\lr ~ure 
Let me hntm il'any oCtiH.'St' ide<ls seem to m;ll\l' :'.rll~t· and \\l' C<Hl go 
!'rom there. Tnlk soon, 
SR 

Sandy R<111cy 
54 I 338<~146 
fH\: 5,11 6;;U-7(~~: 

:· 
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Location, location, location! 
Section front impact with your advertising 
message on the cover of the Oregon Life section with an 
exclusive, full color 6 col. x 3 in. anchor ad. 
Target your specific audience with each edition of 
Oregon Life: Monday-Health & Fitness, Tuesday-Outdoors, 
Wednesday- Food, Thursday-Arts, Friday-Entertainment and Sunday· Lifestyle 

Now avail;tble ·Saturday· "Weeke11cl" 

"". """ 

( \ ) 
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[ 
HURRY! sign up for this exclusive acl --! 
position on the front of Oregon Life, _j 

Qualifications: 
• Ad size limited to 6 col. x 3 inches. 

Runs prominently at the bottom of 
section front. 

• $695 per ad per clay 

• Anchor ad must supplement (not replace) 
regular ROP or preprint schedule. 

• Total investment for month must exceed 
same month in the prior year. 

• Ad copy subject to review. 

Important dates: 

Oregon Life 
Front Page Ad 

Space Reservation 
Deadline 

Monday-Health & Fitness ..... 4 p.rn. Thurs. prior 

Tuesday-Outdoors .................. 4 p.m. Fri. prior 

Wednesday-Food ................... 4 p.m. Fri. prior 

Thursday-Arts ........................ 4 p.m. Mon. prior 
' -~···-·· ...... . ,._, ...... , .... Friday-Entertainment.. ......... SOLD OUT ·-··-···"'' 

, ....... ······ Saturday . WeehPml .......... i\ p.m. Tues. prior 

Sunclay·-Lifestylc.. . .. 4 p.m. Wed. prior 

~ To reserve your ad space 
contact your Regi5tcr·Guarli account 
representative or call5t\l·338·2'121 
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In box (56) 

Ornlh (29) 

Sent 

Sp.:1111 (17) 
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A•e Yov V\'{Hlt1f'•rng W11,11 Yo~u 
Cu•r en1 C<rr rS \'Vo:tlr7 
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4clvertisrng with The Bulletin, Bend Oregon 

Jcnifer Johannesen Bend. 8u.. If e.+- ;I''\ 
tHE'~J0''t)rft~@y,lhoo cor11 

ThM\1.: you for your consrderatron of pdvenisrn~J wrth Tlw Outletm 

We re<rch O'Jer 60,000 Centr<rl Owgon Adults EVERYOA Y wrth our Jl<lper 1 he Aulletrn 

rs il ~treat vehiCI{' for re,1ching poter11!al new and exi~tin9 U.IStonH'r'> in ;rll nf Bf'nd 

r{('(lnwncl. L,l Prne. SurH1ver, Pfllwvdle. Srsters ,md many <rcldrtron,l\ '>trrrorr,dnHJ ,·rlre~ 

AtlrlCiw(i rs a flyer \'/hrch tletilrls llw rr)for mation on the Otrsrrwss [Jurldrr Atl-.'er tr ·"'\J 
P•O(jr,Hn 

$354 
Six Full Color Ads 

3.458" wlde X s·· loll 

S59 per od 

lt.l(O_~lll!lt_[QJl !J~_Q_d~d _ _tq _S_!:LYJLYQ.l!r _a<.:_c;Qulli: 

,--------::----- --~--------~-·---------
f----""'""''"-n,css N<trne ·--·----- . ·--~-- -··--

Physic<~! Address: 
M,1iling Address: -·-· . --.-------- ----~-----·-·--

Phone: 

Main Contact 

Cnnt,lct Phone 

Conh<CI [marl 

V-Jr wrll need to collect payment leu ,111 (l(IS pr101 to resr:rvu1~1 tl1e ,)d <.pil(t'. rtnlt~>s you 

would l1f.a' to Sf'\ tl1e ,ltCount up (W ;1 monthly billilblt· lllll)l(t' lf ·,·fJu ·,•:•nll•llih• tr•. l1r 

IIWOICC youe,lt]lll1011\h, ple,;~t' lOTill}i>'\E' the .~IIOCllt'CI CrNI•I ,lpf!lli,.liH;n, t_,l,rk(' ',tilt' rt 

rs SI~Jilrtlnl .rllrtqw.-ed place> Once- complete·. you c,1n ~e•tcl •t bntl.: tc> nH· 111,~ ;•,.II 

St)rlll"\"'ll''> l.~~e ,1 lew d<~yS for <Jtrf 8rllin~ Dept to proce'•'> 

Plf'il>t' fePi free to cont<tcl me when you M€' ready to drs(u•,s the til'SI(_Jrl of yow <~d 

<Jnd the dates rr1 whrch you would lrke to run your ads 

Th0nk you ilncl lion!.: forward to ·.·.·orklll(j wt\11 you 

Jenrfe• 

Jenifer Johannesen 

11dvertising Sales b:ecutrve 

!he t3ulletrn, 

Oflrce· )41·383-0313 

Fax: SiJI-385-5802 

• '" "'"" ,., .. r , . .,,,,, , .. , . .,,,,,,, r . .,,,,.h ',.,,J· ,., "'' .,. 7Hir -II \/1 1 ~11/-1 


